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How To Carve Your Message So It Carries Impact  
& Your Ideal Client Hears You!

Get Clarity On Your Message

So are you a passionate, female entrepreneur, who is ready to build her business to the
next level of success and who recognise that powerful support is the key to reaching
your greatest potential? 

Do you have a big message to share in the world and are serious about building your
business holistically – as well as strategically? Perhaps you have been successful in a
previous life and you want your business to bring in a level of income that reflects that. 

And, whilst you have been in business a while, you are now looking to up-level your
venture and create more wealth. You know you can be more, but lack of clarity is
keeping you stuck. Here is where I am qualified to help. 

I started my business in Exeter in June 2014, and as I was well connected in my local
community and was liked, known and trusted, my business grew quickly. 

I offered an array of marketing services from PR to social media management to business
development event management. I thought I needed to offer everything to everyone and
as I had a close and supportive network that fed my business based on referrals and
WOM, that lack of messaging clarity didn’t stop me profiting. 

In July 2015, I moved 5 ½ hours cross country to Essex. However, as I started to build a
tribe again on and offline it became increasingly obvious that something was wrong.
Without the long-standing relationships, to fall back on, my lack of messaging clarity
became a networking nightmare! 

I didn’t have a strong message as my offering was too mixed. When networking, other
members would say to me, we have a marketing angel already! Complete tumbleweed
ensued! I needed a clear message of how I helped my tribe and fast! 

After working with hundreds of women in their businesses, I knew they were busy
working IN their businesses. I knew they were overwhelmed with their marketing as they
had tried things before and the main reason it hadn’t worked was they were not clear on
their message. 
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We are not instinctively born knowing how to ‘do’ marketing. When we train in something
we love and want to share our message with others, we’ll likely hit a point where we
realise that the clients don’t just appear! 

So now I lead with one thing – ‘How to carve your message so it carries impact and
perfect your marketing so your ideal client hears you’. 

Underneath this I can deliver a huge toolkit of resources. I share my knowledge and skills
with my clients in a holistic way as I believe marketing is about connections, conversations
and relationships. Facts tell, stories sell.  

So, grab a cuppa or a glass of wine, turn off your phone, download or print out this
checklist and get real clarity on HOW TO CARVE YOUR MESSAGE SO YOUR IDEAL
CLIENT HEARS YOU. 

Enjoy! 

To Your Success 
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Jo x
So hey, it's great to have you here. . . 

Whilst I realise that you may already be successful offline, I'm sure that you will already 
appreciate that when you approach prospects online, you are competing with literally
hundreds of other messages, which are continually bombarding your potential client via
social media and email every single day. Therefore, understanding how to rise above
this white noise and command attention has never been so important. You need to be
heard, so it’s time to discuss exactly how!

So here's the thing...
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If you are not clear on your offering how do you expect your ideal prospects to be! Let’s
really nail this … 

Who is your target market and what is their problem? 

How do you help them? 

What result do you help them achieve? 

So, in a clear and concise way, you are defining your ideal client, sharing WHAT you do
and HOW you can help them specifically and measurably. 

Your ideal client then HEARS your message as you are speaking THEM, we then invoke
interest and intrigue so the person will want to learn more. 

Getting complete clarity on your message is a critical part of your business success. It’s
imperative and effects your entire business. 
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You may be just starting out or have been in business a few years, but before you go any
further you need to be totally connected to your message. This gives you clarity and a
road map for your business, enabling you to articulate what you do so it carries impact. 

As I said, we are subjected to thousands and thousands of pieces of information every
single day, 85% more information than our Grandparents’ generation. We are literally
bombarded and overwhelmed through social media platforms, TV, radio, online apps, etc.,
etc. – there is SO much noise. 

We need to be very clear on who we are and what we do. This is the connection piece. We
need to build relationships and show people who you help and how you help them, as
people buy results from people they know, LOVE and trust. 

Think about your message – what are you currently saying? 

Who are you? 

What do you do? 

Do people know what you do? 

Who do you help? 

1. The Connection Piece
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2. The Ideal Client

‘Everyone’ is NOT your client’ – Seth Godin. Fact.  

Are you clear on your ideal client? Hint – the answer is not everyone! You cannot be all
things to all people.  

When you are speaking directly to your ideal client, they will resonate with you and feel
that you hear them, see them and understand them - and because of that they will be
inspired to work with you. It’s important to drill down key details to connect you with your 
ideal client.

What is your ideal client's name? 

What is their gender? 

What is their age? 

Where do they live? 

Do they have their own business or are they employed? 

What is their occupation? 

What is their family status? Are they married? Children? 

Which social platforms do they hang out on? What is there favourite? How do they use 
social media?

So let's create an avatar...
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Where do they shop? 

Where do they hang out offline? 

What do they do in their spare time? 

What keeps them up at 3am in the morning? 

What is their WHY that makes them cry?  
Their motivation in life? 

How do you make them money &/or time? 

The more clarity you have on your ideal client the clearer you can be with your marketing 
to them. You have information. This information assists us in the marketing process. You
know how to focus your message, so it carries impact. You can then create a message that
they will hear, as you are speaking to them directly in their language. 

You will find it easier to get more clients with less activity as you are focused on your niche
and use marketing platforms that work with them in mind. With total clarity on your
message and who you are speaking to, your ‘tribe’ will hear you. 

The more streamlined you can be with your marketing efforts, the more clarity your
message has. Without clarity – your message is mixed, your marketing is poor and
ineffective and you end up adopting the ‘spray and pray’ approach to marketing as your
efforts are not targeted and so do not yield results. 

Also, your marketing ends up costing more than it should and you attract clients that are
not 
energetically a fit for you, your business or your message. This isn’t to say you can’t sell to
anyone else ever! But what it does provide is a clear parameter when you go to market. 
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3. Get Clarity On THE Biggest Problem Your Ideal Clients Face And 
The Solutions You Provide.

A common mistake in marketing is failing to present benefits – people buy benefits first.  

Our ideal client wants to know simply – what’s in it for them? Your job is to show to your
target market that: 

1. You know the biggest problems or pain they face 

2. You know their greatest desires 

Your ideal prospect will be asking themselves WIIFM – what’s in it for me? So, we need to
be clear on the problem our ideal clients have and how we solve it. 

Your ideal clients will buy if they can see the VALUE to them. When you position your
products or services in the best possible way, so that the value is clear, it becomes a 'no
brainer' decision for your ideal client. 

What are the 3 biggest problems or pains points that your ideal clients face? 

1. 

2. 

3. 

Out of these 3 – what is their most pressing issue? 

What is the main solution you help them with – the most important promise that they
want to hear from you?
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So in conclusion you need to: 

1. Get clear on who you are and what you do 

2. Get clear on the characteristics of your Ideal Client 

3. Get clear on the problems your clients face and make sure the solutions you provide 
    solve them 

4. Show that you have done this for others 

Disclaimer: 
Whilst every effort has been made to ensure the high quality and accuracy of this Checklist, Jo Soley – Your Brilliant Business Angel, is

providing this Checklist for general information purposes only. You use the Checklist at your own risk. Your Brilliant Business Angel does
not give any conditions, representations or warranties in respect of Content. All conditions, representations and warranties (express or
implied, statutory or otherwise) are excluded to the extent permitted by law including without limitation any implied conditions as to

quality, fitness for purpose and reasonable skill and care.

I know you're not the type of person to just read this document.  You will take action as you
know that nothing will change unless you commit.  I work with women like you helping you

propel yourself forward to the next level of success in your heart-centred venture.   

All you need to do is book a Marketing Clarity Discovery Call with me NOW and we can
discuss how I can help you complete your business transformation. Together, we will sky-

rocket your heart-centred business and you can enjoy a whole new level of success. 

Simply Book a Call:   
Email me now at jo@josoley.com or call 07718123229 

Jo Soley

www.josoley.com

So What's Next?

P.S. Join other purposeful women as you build your business 
Join My Facebook Group  

'Attract Clients & Grow Your Business The Heart-Centred Way' 
www.facebook.com/groups/makebusinesseasy 

 
Let me help you get clarity in your marketing to get results!  I’m Jo and I’m ready to become your

Brilliant Business Angel.  


